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Marketing Intake and Needs Assessment

Completing this form will help us both be clear about your needs and will get our relationship started on the right foot. Keep answers short and simple. Feel free to skip any or write "unsure." We can fill in gaps together as part of our work.

Return your completed form to me at val@valnelson.com or at the above address. Thank you.

Name: 
Date: 

Occupation:

Business name:

Complete Mailing Address: 

Primary Phone:
Email: 

Website:

About Your Business

What is your elevator pitch (or synopsis of what you do)?

Why should people turn to you instead of your competitors?

List adjectives that describe how you want your business to be perceived:

(e.g., fun, serious, helpful, affordable, state-of-the-art, earth-friendly, trustworthy)
Website address of a competitor or similar org:

What business concerns do you find yourself pondering the most lately?

About Your Marketing Needs in General
Describe your ideal audience:

How confident are you that your audience choice is a good decision for your business?

What marketing strategies are most exciting to you?

What’s working with your marketing now?

How do you know what's working or not? 

How do you feel about networking and self-promotion?

About Your Website
Do you like writing for the web?   

Do you have access to edit your own website? 

Do you have access to your website stats (such as Google Analytics)? 

Social Media 

Please check any boxes that are true for you today:

	
	Using it now for business


	Enthusiastic about using it for your business
	Confident in its effectiveness
	Have support to manage it all
	Comfortable with it

	Twitter
	
	
	
	
	

	Facebook biz page
	
	
	
	
	

	LinkedIn
	
	
	
	
	

	Blogging
	
	
	
	
	

	YouTube 
	
	
	
	
	

	Flickr
	
	
	
	
	

	Other 
	
	
	
	
	


OK, let it out. What bugs you about social media so far? 

What interests you about social media so far?

Do you have a burning question about web and social media marketing?

Getting to Know YOU

I find these powerful questions to be very helpful in getting to know what really matters to you, which is an important tool for making business decisions.

Beyond the survival requirements, what must you have in your life in order to be fulfilled? What must be present or else a part of you would "die"?

What would you be doing if you knew you could not fail?

What have you been putting off that you want to finally do?

Primary Focus Areas 


Identify 3-4 areas that you want held as your focus during this coaching/consulting relationship. (This is not set in stone.) As best you can, describe it in terms of a positive outcome or what will be happening if you are successful. 

1. 

2. 

3.

4. 

What Kind of Support Works for You?

If our coaching/consulting work were to have a huge impact in your life, what would it look like?

What approaches discourage or de-motivate you?

What approaches encourage you?

How will you know you are receiving value from our work together?
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